


MEDIA MATTERS – MODULE 4 
STOP - THINK - CHECK  

©News Mag Media 2026 

ACTIVITY #1 

STOP • THINK • CHECK 
IN ACTION

You are about to see four different messages, posts and headlines. Your task is to use the 
STOP • THINK • CHECK method to decide what to do with each one.

For each scenario, work through the three steps and answer the questions. Then make your final decision. 
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ACTIVITY #1 

STOP • THINK • CHECK 
IN ACTION

For each scenario, work through the three steps and answer the questions. Then make your final decision. 

REMEMBER  
Just because everyone believes something does not make it true. False information can spread for lots 

of different reasons, including  repetition, not evidence. This is why STOP • THINK • CHECK matters. 
Always ask yourself: is this actually a fact, or is it just something people keep repeating?
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ACTIVITY #2 

CREATE THE STOP • THINK • CHECK 
LOGO

All major media websites have been asked to place a STOP • THINK • CHECK logo …

• on their home pages
• beside posts and videos
• wherever people are about to click or share

Your job is to design that logo.
Millions of people of all ages will see it every day.
It needs to be clear, simple, and easy to understand in just a few seconds.

YOUR TASK
Design a logo that reminds people to STOP • THINK • CHECK before they click, believe, or share something 
online.

DESIGN REQUIREMENTS

Your logo must:
☐ include the words STOP • THINK • CHECK ☐ clearly show the order of the steps
☐ be simple enough to work at a small size ☐ make sense without explanation
☐ work in colour and black and white

THINK FIRST
Before you draw, answer these questions.

1. Where might someone see this logo online?
(For example: beside a post, under a video, on a message screen)

2. What should the logo make someone do or feel?
(For example: pause, question, slow down, check)

SYMBOL IDEAS 

You may choose to use symbols such as:

• a hand or pause sign for STOP
• a brain, question mark, or lightbulb for THINK
• a tick, magnifying glass, or checklist for CHECK

You do not have to use any of these.

REMEMBER
A good safety logo:

• does not scare people
• does not overload them with information
• helps them pause and think
If your logo makes someone stop for even two seconds, it has made a difference.
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ACTIVITY #2 

CREATE THE STOP • THINK • CHECK 
LOGO

DESIGN SPACE
(Use the space below to sketch your logo.)

DESIGN EXPLANATION
Answer in full sentences.

1. Why did you choose these colours, shapes, or symbols?

____________________________________________________________________________________________ 

2. How does your logo help people make safer choices online?

___________________________________________________________________________________________
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SPOT THE SCAM 
Look carefully at the two emails shown above. They look similar, but one is real and one is fake. 

Your job is to spot the warning signs.

ACTIVITY #3 

There are 10 differences between the two emails. Circle or mark the differences in the image. 

Then write them below.

1. ________________________________________________________________________________

2. _______________________________________________________________________________

3. _______________________________________________________________________________

4. _______________________________________________________________________________

5. _______________________________________________________________________________
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PART 2 – STOP • THINK • CHECK
Answer in full sentences.

1. Which email would make someone feel more worried or rushed? Why?

_________________________________________________________________________________________________

2. Why is feeling rushed a problem when reading messages like these?

_________________________________________________________________________________________________

3. What should you do instead of clicking a link in a message like this?

_________________________________________________________________________________________________

PART 3 – FINAL DECISION
Tick one:

☐ The email on the left is fake
☐ The email on the right is fake

Explain your answer using at least two clues from the image.

ACTIVITY #3 

6. _______________________________________________________________________________

7. _______________________________________________________________________________

8. _______________________________________________________________________________

9. _______________________________________________________________________________

10. _______________________________________________________________________________

REMEMBER
Scam messages often:

• sound urgent
• use strange email addresses
• ask you to click links
• leave out important details

When something feels wrong:
STOP • THINK • CHECK
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WORD SEARCH TIME
This word search is packed with words linked to the world of media. Can you spot 

them all? There’s also a hidden word that doesn’t appear in the list.
Clue: If in doubt, it’s best you do this before doing anything else. 

Extra Challenge
If you’re done, test your 
skills by putting all the 

words into alphabetical 
order.

If you’re done, test your skills by putting all the words into alphabetical order.

ACTIVITY #4 
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Curriculum Links

Wellbeing
ÉƨĤŢĲĦƣ SPHE

Health Education
Media and Digital Wellbeing
Stage 4 – 5th and 6th Class

uĲǃЮ9ŸůƓĲƣĲŰĦŔĲƚ 
DL – Being a digital learner 
AL – Being an active learner 
AC – Being an active citizen 
W – Being well
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Answers 

1. From address – The scam uses a misleading, messy domain to look official. The real
email uses a clean, correct bank domain.
2. To field – ‘Undisclosed recipients’ suggests a bulk send. The real email is clearly
addressed to one person.
3. Subject line – The scam creates panic and urgency. The real one is calm and factual.
4. Greeting – ‘Dear Customer’ is vague. Using the person’s name feels more legitimate.
5. Timing – ‘Some time last month’ is unclear. The real email gives a precise date and time.
6. Details – The scam gives vague device info. The real email gives specific, believable
details.
7. Links – The scam includes clickable links. The real email tells you to go to the official site
yourself.
8. Multiple links – Two different links is a red flag. Legitimate emails avoid this.
9. Threats – The scam threatens loss of access. The real email does not.
10. Sign-off – ‘Security Team’ is generic. The real email uses a proper support sign-off.
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