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MEDIA MATTERS — MODULE 3
Fact Or Fake?

ACTIVITY #1

FAMOUS ‘FACTS’

These are statements that many people think they already know.
If you’re not sure of the missing word, just move on to the next ‘fact’.

A fact is something that can be proven true or false using evidence.

Without discussing these with your classmates, fill in the missing word or words in each sentence.

1.You only use % of your brain.

2. Goldfish have a -second memotry.

3. Lightning never strikes the same place

4. The Great Wall of China is visible from
5. Vikings wore helmets with

6. Bulls are angered by the colour

7. Sugar makes children go . y 9
8. Cracking your knuckles causes

9. We have senses.

10. Eating carrots improves your vision.

When you are finished, share your answers with your partner or group.
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MEDIA MATTERS — MODULE 3
Fact Or Fake?

ACTIVITY #1

FAMOUS ‘FACTS’

NOW STOP AND THINK

You probably filled in most — or all — of those blanks easily and confidently. Here is the shocking truth: every
single one of those famous ‘facts' is FALSE.

You knew the answers not because they are true, but because you have heard them repeated so many
times that they became fixed in your memory. This is how false information spreads — through repetition, not
evidence.

THINK ABOUTIT

1. How easy was it to fill in the missing words? Did you have to think hard, or did the answers come to you
automatically?

2. Where do you think you first heard these 'facts'? For example, from friends, family, TV, social media or
somewhere else?

3. Why do you think false information like this spreads so widely and becomes accepted as truth?

4.You believed these ideas because you had heard them many times before. Do you think it is fair to blame
someone for believing these ideas? Explain your answer

5. What does this activity teach you about checking facts before accepting or sharing
information?

REMEMBER
Just because everyone believes something does not make it true. False information can spread for lots
of different reasons, including repetition, not evidence. This is why STOP e THINK ¢ CHECK matters.
Always ask yourself: is this actually a fact, oris it just something people keep repeating?
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MEDIA MATTERS — MODULE 3

Fact Or Fake?

ACTIVITY #2
HEADLINE HIJACK

The same true event can be described in very different ways.
Some headlines aim to inform. Others are designed to grab attention — even if they give the
wrong impression.

THE TRUE STORY
Read the short news report below.

e ——

Enteﬂalnment Editor

Eamon Murphy:

ker
' i+ Josh Heartbrea
ational celebri_ty osh _
l:.z;esﬁ;sen jeaving his sisters wedding

during the evening reception. I

s .
He had stepped m‘ﬁk tan who was in

Zoom call with & SICR gl M
' tion was (
ital. The recép ol
?}?es IL::;m‘r. and he returned &8 few min

|ater.

I
fan's parents were very gratefu

The young ime and kindness.

for Josh's t

YOUR TASK
On the next page, you are going to write two different headlines about the same true
story.

TIP: What makes a good accurate headline?

Accurate headlines answer the key questions:
* WHO is the story about?

* WHAT happened?

* WHY did it happen?

They use calm, factual language without drama or exaggeration.
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MEDIA MATTERS — MODULE 3
Fact Or Fake?

ACTIVITY #2

PART 1-THE ACCURATE HEADLINE
Write a headline that is clear, is fair and does not exaggerate

Write your accurate headline in the title box below:

Eamon Murphy, Entertainment idit:;er
' re
|nternational celebrity Josh Heartbr

i
was seen [eavin 3
during the gvening receptio

ide to take part ina
He had stepped outsid Al

call with @ sr’t:}g fan o
hospital. The reception was too ;33:; :
the call, and he returned a faw

later.

teful
The young fan's parenis were very gra
for Josh's time and kindness.

|

e A——
—
e —

PART 2 - THE CLICKBAIT HEADLINE
Clickbait is a headline designed to grab attention by sounding dramatic or urgent, even if it gives a
misleading impression of the real story.

Now write a clickbait headline that tries to grab attention, sounds dramatic or urgent, gives a
misleading impression, but is still based on the same true event

Write your clickbait headline in the title box below:

Eamon Murphy, Entertainment idit:;ﬂr
i e Josh Heartbré
ional cslabmy.{ | .

mLesn;zlen |eaving his sisters wedding

w . "
during the evening reception.

: f ina
= He had stepped outside to take g:?nr
Zoom call with @ sr’ctk_ fgl -:r:c; 4;: o

tal. The receptio :
r:;ij;?; and he returned a few minutes

|ater.

teful
The young fan's parents were very gra
for Josh's fime and kindness.
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MEDIA MATTERS — MODULE 3
Fact Or Fake?

ACTIVITY #2

PUSHING IT FURTHER

Underline or circle the words in your clickbait headline that make it misleading.

STOP AND THINK

1. Which headline would make more people click? Why?

2. Did you change the facts, or just the language? Explain.

3. How could someone feel after reading only the clickbait headline?

4. Why do you think some people or websites choose to use headlines like this?

(For example: attention, money, influence)

REFLECTION

Both headlines are based on the same true story.

1. If someone onlysaw the clickbait headline, what might they believe?
2. How could this affect people’s trust in news or media?
REMEMBER

Misleading content does not always involve lies.
Often, it involves exaggeration, emotional language or leaving out key details.

K Understanding how misleading media is created helps you recognise it when you see it.

—/
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MEDIA MATTERS — MODULE 3

Fact Or Fake?

ACTIVITY #3

MISINFORMATION OR
DISINFORMATION?

Not all false information is the same.

Misinformation is when false information is Disinformation is when false information
shared without knowing it is false. is shared knowing it is false.

Sometimes, information is not false at all.
YOUR TASK

Read each scenario carefully. Tick the correct box.

Scenario 1
A student shares a message in a class group chat saying school will close early tomorrow.
The student thought the message was real, but it turns out to be wrong.
O Misinformation [ Disinformation [ Not false information

Explain your choice:

Was anyone trying to influence, trick or profit? [Yes [No

Scenario 2
A student shares a message in a class group chat saying school will close early tomorrow.
The student thought the message was real, but it turns out to be wrong.
O Misinformation [ Disinformation [ Not false information

Explain your choice:

Was it shared on purpose to mislead? [OYes [INo

Scenario 3
Someone shares a real photo online, but adds a caption that changes the meaning
That the photo appears to show
O Misinformation [ Disinformation [ Not false information

Explain your choice:

Was the information changed on purpose? [OYes [No

©News Mag Media 2026




MEDIA MATTERS — MODULE 3

Fact Or Fake?

ACTIVITY #3

Scenario 4
A news website reports that a sports match was cancelled after
checking with the organisers.
U Misinformation [ Disinformation [ Not false information

Explain your choice:

Was the information checked before being shared? [OYes [INo

Scenario 5
A joke postis shared on avideo sharing platform clearly labelled as satire or a prank.
Some people understand itis a joke, but others miss the label and believe it is real.
I Misinformation [ Disinformation [ Not false information

Explain your choice:

Was the original post trying to deceive people? [Yes [INo

*k*k

STOP AND THINK

Answer in full sentences.

1. Why is it important to think about intention when deciding if something is misinformation or disinformation?

2. Can misinformation still cause problems, even if no one meant to mislead? Explain your answer.

Remember
False information, whether spread deliberately or by mistake, can cause harm.
That is why stopping, thinking and checking matters — even when a message comes
from someone you trust.
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MEDIA MATTERS — MODULE 3

Fact Or Fake?
ACTIVITY #4
This word search is packed with words linked to false information.. Can you spot them

all? There’s also a hidden word that doesn’t appear in the list.

Clue: You need this before you believe or share something.
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REMEMBER
False information only spreads when people pass it on. Slowing down, checking sources and thinking

k carefully helps you stay in control of what you believe and what you share. /
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MEDIA MATTERS — MODULE 3

Fact Or Fake?

Curriculum Links

Wellbeing

MODULE 3 - FACT OR FAKE?

Section Details

Strand Wellbeing

Area Media and Digital Wellbeing

Stage Stage 4 — 5th and 6th Class

Learning Critique depictions of topics in the media, recognising examples of
Outcomes stereotypes and bias and identify strategies to evaluate the credibility of

Key Competencies

Learning
Intentions

Success Criteria

Methodologies

Assessment

Differentiation

Safety Notes

Teacher Reflection

information. W, DL, CL

DL - Being a digital learner
AC - Being an active citizen
W - Being well

Understand the difference between fact and opinion; recognise what false

information is and why it spreads; distinguish between misinformation and
disinformation; identify common types of misleading content; apply STOP
THINK » CHECK to evaluate information.

| can explain the difference between a fact and an opinion.

Discussion; scenario analysis; guided questioning; comparison of texts;
creative activity; reflection; vocabulary reinforcement.

Written responses; oral explanations; observation; justification using
evidence; reflection questions.

Support: structured questions, tick-box options, paired work, sentence
starters.

Empowerment over fear; no real misinformation shown without context; age-
appropriate examples only; STOP ¢ THINK ¢ CHECK as a thinking tool, not a
fear-based message.

Pupils explored the difference between fact and opinion, examined how false
information spreads, distinguished between misinformation and
disinformation, analysed misleading content types and practised applying
STOP « THINK « CHECK to evaluate credibility.
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MEDIA MATTERS — MODULE 3

Fact Or Fake?

Answers
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